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How Can Public Plastic Surgery Hospitals Realize the Independent Marketization
Operation?
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Current Status and Future Perspective of Taiwan Aesthetic Plastic Surgery
Su—-Ben Tsao, President, Taiwan Society of Aesthetic Plastic Surgery
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Implications to China
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Michel Pfulg, 8% A, Laclinic Montreux
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13. 30-14. 00 | Minimally Invasive And Personalized Breast Reconstruction Technigues Sharing
Jie Luan, Vice President, Chinese Academy of Medical Sciences and Peking Union
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Facheng Li, Director, Chinese Academy of Medical Sciences and Peking Union
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SEAESERANEE. TRFE

aik, R, LFAHBREEER

PPDO Facial Technigue’ s History, Present and Future
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16: 20-16: 50 | Facial Rejuvenation Tips with Toxins
Luo Kangsheng, Chairman, Guangdong Second Provincial People’ s Hospilal
Plastic and Aesthetic Surgery Department
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Industrial Insights: New Mode of Plastic Surgeon multi-sited license and Hospital
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The Branding Construction and Marketing Strategies for Public Plastic Surgery
Hospital

Sun Jiaming, President, Wuhan Xiehe Hospital
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How Internet+ Era will Help Doctor for Entrepreneurship
Mu An, General Manager, BeauCare Clinics
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Internet Traffic from Hospital

Manica Song, Marketing Director .Helian Health
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Medical Cosmetology Marketing Legal Risks and Countermeasures
David Pan, Partner, LLINKS LAW FIRM
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Medical Casmetology Event Marketing and Branding Publicity under the Internet+
Era

Lydia Lee, Executive Vice President & Chief Strategy Officer, Weber Shandwick
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From Marketing Thinking to Product Thinking=—Cognition Upgrading Under New
Internet Era

Xiang Xiaogin, Founder & CEO, YueMei
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The Development Status and Market Competition Situation Analysis of Medical
Cosmetology 020 Platforms

Carrie Chen, Corporate Finance Advisory Partner, Deloitte China
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How do Vertical Media Accelerate to Achieve the Precise Marketing Target?
Gonag Wei, Partner, Beauty Insights
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