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‘ Russia — World top-7 by a number of online users with only
4% share of e-commerce in total retail turnover
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> Growing share >
of cross-
border sales
due to
increase in
cross-border
trade with
China

> 90% of
purchases
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Cross-border e-commerce - significant increase in
purchases from Chinese online stores
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‘ Ar?sence of cash-on-debliv%ry type of payment for foreign
. shops restrains cross-border e-commerce
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E-commerce market payment structure
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\ However “Cash on Delivery” has its own problem — Cash

PimPay oar
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Cash gap 7-28 days depending on the region
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S( \ PimPay solution — unlocking the Russian market potential
P,'mpa via utilizing COD by Chinese players
i Y  rimPay A EEAERR SRS EE R B0

» PimPay ”Cash before Delivery” — Unlocks potential for cross-border e-shops in terms of
managing the Cash on Delivery situation.

> PimPay "Z&RREIRINE" -AEIREABHREREINIFNR=REREN T7E7.

» PimPay provides financing to cover Cash Gap

> PimPay ARRENTFRESASZTIRMHRAER, BEEMSUGERRITE.

How does it work?
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Information on your store PimPay transfers the Cash PimPay receives money
orders is uploaded to PimPay before Delivery based on the from the Delivery
by you or your Delivery volume of dispatched goods Services at a later date
Services with payment on delivery
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PimPay cooperates with the biggest logistics providers,
that work with Cash-on-Delivery in Russia
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S( . | Bad news — other issues in Russian e-commerce
i PImPay s -sswenvsnsmam

» Inaccurate info on shipment > Ehitt[REERAER
Not precise location T
tracking > Delays in statuses . > '{k’u"gﬂ‘ . .
o By o > No estimation of time for delivery > WNWEISREERBhT
BRERR SRR » Cross-border: Our field studies > S BIOTSER, EEHR

showed, there is a 2 day lag in = D\ hhi AR A
statuses of Russian Post and Eﬁﬂ]l}ﬂf (FFE) HRIERSZIEE
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international (Chinese) delivery
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« Inability for e-shops to accurately B, Emmsl&EENIEER TR
forecast parcels’ delivery, thus, cash iR,
inflows for cash-on-delivery cases
. » Customers may postpone picking > B RS RIESHRAR AR
Insufficient : Rl
_ up the purchase or do not pick up 1TE Y
buyout ratio the order at all
P I B D R AR AR
Losses of > 1-2% of total parcels in delivery are > {EEZEFIXEERISES, =88+
parcels lost while travelling to customers 91-2% &£3FE5%
BREX
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\ Good news —we know how to manage that

S PimPay wue smimsnmemsz—is

PimPay.Control

» Monitor every order and promptly > BT, X Rafgd fysknm s
: : respond to issues s bz
Prec:lsee:[rackmg » Informing about payment delays in real- > *Hj;ﬁ%l]{:_l‘wxﬂﬂ
1R HERER time > B/ NEIRIRIAAS
» Update tracking status every hour > EE—AEEEEE - A5s 0 R WSS
» Parcels may be tracked in one place - the =Zi0a]
ability to configure access to customers — . N
through the web-site > BT APIEEKIRES
\> Tracking installation through API -
—~
* Increase customer retention - BiEFEER
- Forecast the time of delivery for e- « PRGN TAIE
- shops
Suff|C|ent Buyout » Engage customers with proactive > (FEREMNR T E SR BAERP (
ratio/ low return delivery updates (SMS, Email, o= E3FHBAE, H2EmENY HEE
Tl robocalls, app push-ups in all . i PP TES
N pr <8 ’ Y \% %_ 9
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BARAYIR £T _ .
> We find over 30-50% issues above of what > SHEERRAMEBRSARFRTR

store staff or postal service representatives can H9E R ESRAELE, BRATEE B ShE T 30-

_ find o
F[nd els cels > We speed up returns of goods and transfers of 50% H9 [l
HREER C.O.D. > BATET BREMERNRNEEE
» We file claims for tracing orders, file the &k

applications to DeIive_ry _Services, keep track of > BATRENSTRAREE, BER

progress on the applications and seek

successful outcomes. BATHRHEE, BIREISRINIEH
Source: company data E, TE}XEJZI)JE’\J%%
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‘ About PimPay

X PimPay = rineay

—»—  We know everything BM2013% %k, Number of connected PimPay clients and turnover of
about your parcels  FHf1gea X @ customers through PimPay (RUB mn)

atany momentin  RERMIEXT 42 \py PimPayiyZ AH%E, & EEPIMPay HEEH(ES 5%
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Proprietary software B =84 —

</, — personal account MNMANEFHKS, D _ _
for e-shops, personal A hglk s, 345  Service PimPay.Control: the amount of parcels found,
account for delivery ERPZ 4 in RUB k
services, own ERP . . - .
system PimPay.Control {9k % FrAMBRIESH, UTFAHit
11,352
9,928 9811 |
Young talented team H30&Z &L W A+4H
of 30 professionals AR A 1R B 6.122 7,710
@ Over 5 mn parcels HFi®id PimPay 2.976 4,165
through PimPay ZHNBEEST 2,068
system p.a. 5004 383
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Source: Company data

S( . \ Team of seasoned and reputable professionals
PImPay su=:simzswA+ammmn

Contact details / B & A=

Evgeniy Chernov, Cell. /32#1.:  +7 985977 3902

General Director., E-mail / EBFHB{4: : evgeny.chernov@pimpay.ru
Co-owner

BEIR,

HEFBA

Sergey Umentayev,
Project Director,
Co-owner
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E-mail / EBFHE{4:  sergey.umentayev@pimpay.ru

Dmitry Savoschenko,
Financial Director,
Co-owner
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