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IML CHINA: LOGISTICS SOLUTION

FOR THE DELIVERY FROM CHINA
THROUGHOUT RUSSIA
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’ ONLINE SHOP LOGISTICS l

> 10 years on the
logistic market
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ABOUT IML (RUSSIA) RTRAT (RFHD)

One of the
E-COMMERCE
logistics leaders
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Delivery in-time
index
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COURIER DELIVERY: PICK-UP POINTS: RUSSIAN POST

300 cities ~ 630 points Federal partner

> 6000 inhabited localities in 290 cities (42 000 post offices)
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2 WAREHOUSES IN MOSCOW
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+ Cross-Docking option
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+ Fulfillment & Storage
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+ 15 HUBS IN RUSSIA Highly qualified warehouse personnel; & i & NG fif
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(Saint-Petersburg, Yekaterinburg, Automated warehouse processes; H 240 FE AR
Novosibirsk, etc.) A high level of security: video surveillance and access control.
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IML RESOURSES (RUSSIA)
BATRIEIR (RFHD)

OWN LAST MILE DELIVERY:
COURIER | PICK-UP-POINTS

OWN CAR PARK OWN TRUNK ROUTES , KRS
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ll LAST MILE SERVICESE: JE fIE %%

Demanded options in Russia:
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Payment by card: couriers
- are equipped with mobile
e tablets and MPOS
(for fashion) 7% terminals $R17F XX £
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Receive customer

Partial | returnsi 2 % P B it

purchase®$ 4 (by courier or in PUP)
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Day-to-DayB[l HiX
Within the city4s i 4

67% of the consumers are ready to

pay for the extra-express-delivery*.
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TIME-SAVING PRODUCTS 44 i}

marked the speed of delivery a key factor in

deciding whether to re- purchase in the e shop
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87%

customers

* Resource: Dotcom research report "Influence of fast delivery
and package quality on customer loyalty", 2016.
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’ ONLINE SHOP LOGISTICS l

IML launched the first
overseas logistics services
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IML established the
headquarter in Shenzhen
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IML CHINA: OUR HISTORY & OUR TEAM
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ONLINE SHOP LOGISTICS
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’ ONLINE SHOP LOGISTICS l

IML CHINA: READY FOR 11-11
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Zhang Ventting
General Manager, IML China

www.imlb2c.com
boris@imlb2c.com

18129922588
0755-61218588

ONLINE SHOP LOGISTICS

ML,

l Kseniya Kiyantseva
Marketing Director, IML
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www.iml.ru

kk@iml.ru

sales department@iml.ru
+7 495 988-49-05

+7 499 215-55-88
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