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Experience counts
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Travel services are evaluated by customer
experiences.
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Travel services are evaluated by customer
experiences.

Experience counts
as principle
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Co-Created,
Every Experience 1s Unique.
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Experiences are enabled and co-created by
travelers and service provider.

Experience counted
as subject
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Maslow Hierarchy IxDC
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Experiences matter vecause

choices are valued.
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People fight for
choices and
believes...
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as creators

Designers

as enablers
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Designers as Enablers

John Heskett

Constructing systems that allow users to
make decisions according to their own
preferences and needs.

In complex situations, this allow potentially
high flexibility in meeting a spectrum of
needs 12DC



Opportunities and Challenges
for Experience Design?
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user Interfaces, , private
services, patient experience,
hospitality, dining, shopping,
banking, financing, public
services, education, taxation,
administration...



» What counts as an experience?

+ Attributes, qualities and expressions of
experiences
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Experience Design

Requires designers reflect and adjust our
profession and practices within a new philosophic
context.
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Designing for human

Human-Centered
Design

Designing life
experiences
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means p meanings

Experiences matter not just as principles,
but also as choices and purposes of living.
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