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1 hr Brian (~20 paqes)
2 CASES
Xingkeduo + one more case
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XKD: Brand and CX Redesign
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GENERAL
TRENDS

1. All details matter
2. Engage all the
senses

3. Entertaining

4. Convenient and
accessible

5. Personalized

6. Participatory and
interactive

7. Impressive design

CONTENT

1. Thematic

2. Story

3. Scenario

4. Memorable
characters

5. Exotic &
adventurous

6. Cool & trendy

7. Mysteries & puzzles
8. Caring & loving

9. Natural & healthy &
Spiritual

10. Educational

STYLE & FORM

1. Provocative & sexy
2. Secretive

3. Gaming

4. Surprise

5. Danger & tension

INTERACTION

1. Role-play

2. Virtual + reality

3. Mission
accomplished

4. Social & communal
5. Co-create

6. Customer- oriented
service

VIRAL CAPITAL

1. Star power

2. Unique souvenir
3. Iconic IP

4. Good cause
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GENERAL TRENDS

All Details Matter
. Engage All the Senses
. Entertaining

. Personalized

1.

2

3

4. Convenient and Accessible

5

6. Participatory and Interactive
14

. Impressive Design
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1. All Detalls Matter

Every single detail needs to be meticulously
designed to create the holistic experience.

a. Sleep No More
b. IKEA
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SLEEP NO MORE

The Shanghai production im re directly

from the US, and countless | WENCONG please 1a.

Sleep No More wins through ne steps

iInside the space until the en add a VldeO here through.
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2. Engage All the Senses

A great experience is holistic. It involves five senses
(visual, acoustic, smell, touch, taste). They together
create a once-in-a-lifetime experience.

a. TeamLab’s “Drawing on the Water Surface”

b. S K

-4

~

FIE

c. Dialogue in the Dark
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TeamLab

Audiences step into water, in which projections of fish will
interact with them in TeamLab'’s installation “Drawing on the

Water Surface”.
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3. Entertaining

It needs to be absolutely fun and entertaining.

People already have enough stress in their work and daily
life. They just want to have a great time!

a. Disneyland
b. Universal Studio
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UNIVERSAL STUDIO
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4. Convenient & Accessible

Instant gratification is a necessity in the information age.
The process needs to be simple, clear and easy. We want
it, we get it!

a. Apple Music
b. Netflix

c. Amazon Kindle d. WeChat
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Netflix

We can watch an entire season of our favorite TV series at one
go, without having to wait for one episode released each day.
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5. Personalized

The experience needs to feel tailor-made, and user’s
experience and feedbacks need to be also reflected in the
product design. People want to feel important and unique.
Gen Y&Z are the “selfie” generations that crave self-
expression.

a. Theater for One, NYC
b. SnapChat
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THEATER FOR ONE

“Theater for One” — One actor, one audience is very popular on
Times Square, NYC.
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6. Participatory & Interactive

People want to participate in the doing and making. They
want to try on things. Interaction is essential.

a. Innisfree Shanghai Flagship Store

b. & RE
c. Jump 360

d. TeamLab’s Crystal Universe
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INNISFREE
FLAGSHIP STORE

Customers can try out samples, watch VR videos.



NNNNNNNNN

/. Impressive Design

Space, lighting, costume, sound, smell, prop designs
should be unique and stylish, and together build a
distinctive experience.

a. Nike Unlimited Stadium
b. The Lord of the Rings, Universal Studio
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NIKE UNLIMITED STADIUM
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