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Source: Lingia, "The State of Influencer Marketing 2017, " Nov 30, 2016
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FamlleF | Product reviews

GRREHETF | Brand mentions
IEHAHZIE Event coverage
HENLRT
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Sponsored content

Other

ote: *85% of respondents were US-based
ource: Tapinfluence and Altimeter Group, “The Influencer Marketing
1 , " July 26, 2016
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https://intellifluence.com/
http://www.influicity.com/
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