INAMNTBI | VIDE
REMM "SFm

INMTBI VIDE
REMRM TSEw

InMobi KHRERSEZE 1515







B SR RES AR S SEEE BRI SRR ES AR S SEERE

10X 3X 3X 10X 3X 3X
FEEREN S FENRE & FENER & FEDEEN S FENRE S FiEER &

10.6% 10.6% 10.6% 10.6% 10.6% 10.6%

3.3% 3.3% 3.3% 3.3%
1.6% 1.6%
Mg s B MaEA s BT MalaEBbtn B S MRS B MERAET S B 5 Maleht H B
Source: InMobi Network Video Insights 2016. Engagement, as measured by CTR. Source: InMobi Network Video Insights 2016. Engagement, as measured by CTR.

Video CTR includes end cards and CTAs Video CTR includes end cards and CTAs
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