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IS

John starts his search...

Marketing Cloud



SEM

He quickly finds some suitable search
results...

Marketing Cloud



WEB

He starts the application process...

Marketing Cloud



After a break John goes on a different DSP
website...

Marketing Cloud



CALL CENTER

He decides to take action...

Marketing Cloud



E-MAIL

The company emails him the details he
needs...

Marketing Cloud



He is also reminded of the available offer... E' MAI L

Marketing Cloud



Now let's enhance his onsite experience... M 0 BI LE

Marketing Cloud



MOBILE

Now we can add more value upon
conversion...

Marketing Cloud



After converting he decides to share his SOC IAL
experience...

Marketing Cloud
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Marketing Cloud
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Thank You'!

Think big, start small, and move quickly



